
   

spirals @simonsanders @obyrnedavid mobile mkg could be 
content too. Helping you get an answer to your rushed 
goal #CommsChat -9:15 PM Oct 31st, 2011 

 
   

simonsanders @obyrnedavid - Mobile marketing is either 
apps (brand) or offers (promo)? Hurrying, I'm probably not 

needing either #commschat / @spirals -9:12 PM Oct 31st, 2011 
 

   

jgombita @VolcadoDePila :-) Be warned, 
normally #commschat at the same time as #usguyschat. 

But, per @AdamFairclough, UK already on daylight savings. -9:12 PM 
Oct 31st, 2011 

 
   

VolcadoDePila @jgombita 1 cup coming! and yes, I did find 
myself lured in to #commschat today. Might come back! -

9:11 PM Oct 31st, 2011 
 

   

VolcadoDePila Thanks everyone for #Commschat today. 
Sorry I could not contribute much. -9:10 PM Oct 31st, 2011 

 
   

Communicatemag @AdamFairclough Met Police's Who 
Killed Deon & the Samaritans campaign? #CommsChat -9:10 

PM Oct 31st, 2011 
 

   

jgombita @VolcadoDePila did you follow me into this chat, 
my fave, smart Colombian? I'm due for another cuppa, 

BTW. Great seeing you here! #commschat -9:09 PM Oct 31st, 2011 
 

   

AdamFairclough Signing off CommsChat. Thanks everyone. 
Interesting views and thoughts as ever. #commschat -9:09 PM 

Oct 31st, 2011 
 

   

charlotteulvros RT @AdamFairclough: @mazherabidi But 
I've never seen any good examples of FB engagement. 



People only follow what they're inclined to like 
anyway. #commschat -9:08 PM Oct 31st, 2011 

 
   

obyrnedavid @simonsanders @spirals surely that point of 
do/get is most critical in comms. Decision about to be 

made and you have to deliver. #commschat -9:08 PM Oct 31st, 2011 
 

   

AdamFairclough @mazherabidi But I've never seen any 
good examples of FB engagement. People only follow what 

they're inclined to like anyway. #commschat -9:07 PM Oct 31st, 2011 
 

   

annatclock *Get involved RT @CommsChat: We're aiming 
to have all of Novembers topics posted on the CommsChat 

site by next week #CommsChat -9:06 PM Oct 31st, 2011 
 

   

WeAreSlater_DG RT @AdamVincenzini: Thanks for 
spending the last hour with us - some great thoughts...nice 

one :) #commschat- first time, was illuminating! -9:06 PM Oct 31st, 2011 
 

   

jgombita @tominleeds @charlotteulvros enjoy. Also be 
sure to check out @greenbanana's follow-up, Relationship 

advice for PR practitioners #commschat -9:05 PM Oct 31st, 2011 
 

   

AdamFairclough @jgombita Couldn't agree more. It seems 
intrusive. Plus, anyone that age group will only go with 

what their peers like anyway. #commschat -9:04 PM Oct 31st, 2011 
 

   

obyrnedavid @spirals agreed. Also tailoring content for 
quick decision making and easier access to info on the 

go. #commschat -9:04 PM Oct 31st, 2011 
 

   

mynewsdesk_uk @AdamVincenzini cheers MC A. The 
future's bright, the future's red. #Commschat -9:04 PM Oct 31st, 



2011 
 

   

annatclock >great thanks RT @CommsChat: that brings us 
to top of the hour. big thanks to @AdamVincenzini for 

hosting such a lively evening. #CommsChat -9:04 PM Oct 31st, 2011 
 

   

jgombita @AdamFairclough "eat my burgers?" That's the 
best you can come up with on Halloween? #commschat -9:04 

PM Oct 31st, 2011 
 

   

mazherabidi @AdamFairclough But that's just a shit 
campaign then isn't it? Not really the platform's 

fault? #commschat -9:04 PM Oct 31st, 2011 
 

   

jgombita @AdamFairclough @mazherabidi I use nephews & 
nieces (16 to 22) as a barometre. They are NOT interested 

in being marketed to on FB #commschat -9:03 PM Oct 31st, 2011 
 

   

simonsanders Big hand 
for @AdamVincenzini #commschat <<fair dinkums mate! -

9:03 PM Oct 31st, 2011 
 

   

howlvenice @AdamVincenzini thank you Adam great 
chat#commschat -9:03 PM Oct 31st, 2011 

 
   

charlotteulvros Thanks for great chat today and well 
done@AdamVincenzini. Cheers from autumncolored Abba-

land.#commschat -9:03 PM Oct 31st, 2011 
 

   

mazherabidi @AdamFairclough: @mazherabidi Occasionally 
you don't mind. Eg the way Guradian & Spotify have 

integrated. For me, that's ok. #commschat -9:02 PM Oct 31st, 2011 
 

   

spirals @simonsanders agree - but if that becomes the 



primary Internet use of some then it will change #CommsChat -
9:02 PM Oct 31st, 2011 
 

   

VolcadoDePila RT @AdamFairclough: I'm not dismissing 
FB. But imagine talking to your pals and then all of a 

sudden Ronald McDonald turns up saying 'eat my 
burgers' #commschat -9:02 PM Oct 31st, 2011 
 

   

AdamFairclough I'm not dismissing FB. But imagine talking 
to your pals and then all of a sudden Ronald McDonald 

turns up saying 'eat my burgers' #commschat -9:02 PM Oct 31st, 2011 
 

   

AdamVincenzini Thanks for spending the last hour with us - 
some great thoughts as always...nice one :) #commschat -

9:02 PM Oct 31st, 2011 
 

   

obyrnedavid RT @spirals: Surprised mobile not talked 
about much. More people choosing smartphones over PCs 

means location based mkg key #commschat -9:02 PM Oct 31st, 2011 
 

   

laurafromaura RT @Communicatemag: Bigger trend re 
video for 2012 would be less archived & more live 

streaming. And here is a big potential for G+ #commschat -9:01 PM 
Oct 31st, 2011 

 
   

CommsChat - if you've got any special requests please let 
us know#CommsChat -9:01 PM Oct 31st, 2011 

 
   

CommsChat We're aiming to have all of Novembers topics 
posted on the CommsChat site by next week #CommsChat -9:01 PM 
Oct 31st, 2011 
 



   

mynewsdesk_uk RT @spirals: Surprised mobile not talked 
about much. More people choosing smartphones over PCs 
means location based mkg key #Commschat -9:01 PM Oct 31st, 2011 

 
   

simonsanders @spirals - not sure though, I think mobile 
needs are different. Often trying to do something, get 

somewhere, not be entertained #commschat -9:01 PM Oct 31st, 2011 
 

   

jgombita @simonsanders last week's @sparkcbc episode, 
author said people mistake themselves as FB's clients. 

They aren't. Marketers are. #commschat -9:01 PM Oct 31st, 2011 
 

   

WeAreSlater_DG RT @spirals: Surprised mobile not talked 
about much. More people choosing smartphones over PCs 

means location based mkg key #commschat -9:00 PM Oct 31st, 2011 
 

   

AdamVincenzini @spirals yeah, its an obvious one I reckon 
:)#commschat -9:00 PM Oct 31st, 2011 

 
   

obyrnedavid RT @mynewsdesk_uk: Big trend - integration and 
consolidation of platforms. Eg Spotify and Facebook. Consumers 
don't have time for a million services #Commschat -9:00 PM Oct 31st, 2011 

 
   

jgombita @AdamFairclough what's not to Like about that 
metric? :-) Google+ also allows mini-blog posts (FB does 

not). Google+ has SEARCH! #commschat -9:00 PM Oct 31st, 2011 
 

   

simonsanders @AdamVincenzini: Absolutely! Don't forget: 
we provide the content, which advertisers can then 



advertise around#paidmediamodel #commschat -9:00 PM Oct 31st, 2011 
 

   

spirals Surprised mobile not talked about much. More 
people choosing smartphones over PCs means location 

based mkg key#commschat -9:00 PM Oct 31st, 2011 
 

   

VolcadoDePila @annatclock @AdamFairClough I have a 
really hard time seeing that happen. Ppl expect something 

diff. from FB.#commschat -9:00 PM Oct 31st, 2011 
 

   

CommsChat And that brings us to the top of the hour. A 
big thanks to @AdamVincenzini for hosting such a lively 

evening.#CommsChat -9:00 PM Oct 31st, 2011 
 

   

behindthespin RT @adamfairclough: Facebook will become 
less important. The engagement stats very rarely add up 

to anything beyond a 'like' #commschat -9:00 PM Oct 31st, 2011 
 

   

AdamFairclough @mazherabidi But, do you want a brand 
interfering with your social life? #commschat -8:59 PM Oct 31st, 2011 

 
   

annatclock ? RT @AdamVincenzini: A6: Device specific sites may 
possibly be a big trend in 2012 (more so than this 
year)#commschat -8:59 PM Oct 31st, 2011 

 
   

AdamVincenzini @simonsanders @mazherabidi sounds 
familiar no? ;) #commschat -8:59 PM Oct 31st, 2011 

 



   

charlotteulvros RT @mynewsdesk_uk: Big trend - 
integration and consolidation of platforms. Eg Spotify and 
Facebook. Consumers don't have time for a million 
services #Commschat -8:59 PM Oct 31st, 2011 

 
   

simonsanders @mazherabidi @AdamVincenzini - Fb wants 
advertisers (money) not their editorial (free) 

content #commschat -8:59 PM Oct 31st, 2011 
 

   

AdamVincenzini Call for last comments... #commschat -8:58 
PM Oct 31st, 2011 

 
   

VolcadoDePila @howlvenice Get it. OK for brands, I 
suppose.#commschat -8:58 PM Oct 31st, 2011 

 
   

charlotteulvros @AdamVincenzini Hope so, but doubt 
it...#commschat -8:58 PM Oct 31st, 2011 

 
   

howlvenice RT @Digital_Sally: 
Interesting #commschat tonight. 2012 seems to be the 

year that relevant, interesting content will win the game. No 
matter how its delivered. -8:58 PM Oct 31st, 2011 

 
   

AdamFairclough Facebook will definitely become less 
important. The engagement stats very rarely add up to 

anything meaningful beyond a 'like' #commschat -8:58 PM Oct 31st, 2011 
 

   

mazherabidi @AdamVincenzini I think brands need to use 
FB in a way that integrates with ppl's actual social lives. 



Brands forget that. #commschat -8:58 PM Oct 31st, 2011 
 

   

charlotteulvros @obyrnedavid Fair point. But what about 
Dell? They are getting pretty far training all employees - 

opening up the "doors" #commschat -8:57 PM Oct 31st, 2011 
 

   

mynewsdesk_uk Big trend - integration and consolidation 
of platforms. Eg Spotify and Facebook. Consumers don't 

have time for a million services #Commschat -8:57 PM Oct 31st, 2011 
 

   

jgombita Mentoring, networking & innovation: a 
prescription for the 21st 

century http://t.co/OgCpnyhK @prconversations c@charlotteulvr
os #commschat -8:57 PM Oct 31st, 2011 
 

   

heidinoemm RT @simonsanders: @AdamVincenzini - 2012 
will see every brand choose to "answer the Twitter phone" 

or "ignore it". Not everyone's chosen yet #commschat -8:57 PM Oct 
31st, 2011 
 

   

VolcadoDePila @AdamVincenzini I do. In my experience, 
ppl dont log into FB to shop or interact w/ brands. At least 

not in LatAm.#commschat -8:57 PM Oct 31st, 2011 
 

   

AdamVincenzini About 3 minutes to go... #commschat -8:57 
PM Oct 31st, 2011 

 
   

charlotteulvros @AdamFairclough Yeah - but all could do it? Not 
just marcom or Pr "owning" conversation. All get to answer 
phone why not sm? #commschat -8:57 PM Oct 31st, 2011 
 



   

obyrnedavid @charlotteulvros Not any company big 
enough to have a legal department but real opportunity for 
small/transparent businesses #commschat -8:56 PM Oct 31st, 2011 

 
   

simonsanders RT @Communicatemag: 2012 prediction: 
media x-over. eg Google+ as Premiership distributors or 

Guardian on FB#commschat << interesting! -8:56 PM Oct 31st, 2011 
 

   

StudentsLoveUni RT @behindthespin: 
RT @charlotteulvros:@tominleeds Students are 

undervalued. If coached right they are a goldmine and great for 
their portfolio #commschat -8:56 PM Oct 31st, 2011 

 
   

VolcadoDePila @jgombita I have never believed in FB for 
B2C. The expectation is particular and boundaries ought to 

be respected.#commschat -8:56 PM Oct 31st, 2011 
 

   

annatclock *brand experience RT @spirals: SEO is no 
longer good enough alone your customer experience needs 

to be amazing so e-WOM happens #commschat -8:56 PM Oct 31st, 2011 
 

   

AdamVincenzini Anyone think Facebook will become less of 
a priority for brands in 2012? #commschat -8:55 PM Oct 31st, 2011 

 
   

jgombita Yea! One more kindred spirit about this 
RT@VolcadoDePila: A5: FB will finally be seen as source for 
personal info. only, not B2C #commschat -8:55 PM Oct 31st, 2011 

 
   

AdamVincenzini @Digital_Sally nice summary 
:) #commschat -8:55 PM Oct 31st, 2011 



 
   

Communicatemag trend prediction for 2012 - crossover of 
media. eg - Google+ signing up to be online distributors of 

Premiership. Guardian on FB #commschat -8:55 PM Oct 31st, 2011 
 

   

AdamFairclough @charlotteulvros But what is 'control'? For 
me, it's about either having people who do social media 

right, or those that don't. #commschat -8:54 PM Oct 31st, 2011 
 

   

mynewsdesk_uk RT @simonsanders: 2012 will see every 
brand choose to "answer the Twitter phone" or "ignore it". 

Not everyones chosen yet #Commschat -8:54 PM Oct 31st, 2011 
 

   

simonsanders And we'll all be able to get offers on our 
mobile from Starbucks as we walk past (see 2008, 2009, 

2010, 2011) #yawn#commschat ; -) -8:54 PM Oct 31st, 2011 
 

   

AdamVincenzini A6: Device specific sites may possibly be a 
big trend in 2012 (more so than this year) #commschat -8:54 

PM Oct 31st, 2011 
 

   

charlotteulvros @jgombita Link 
please? @tominleeds @berkson0@fredmcclimans @prconv

ersations #commschat -8:54 PM Oct 31st, 2011 
 

   

Digital_Sally Interesting #commschat tonight. 2012 seems 
to be the year that relevant, interesting content will win 

the game. No matter how its delivered. -8:54 PM Oct 31st, 2011 
 

   

jgombita RT @JohnRQuinn: @jgombita I hope you're right. 
I've already slapped Facebook silly for violating my 

privacy, by not using it anymore. #commschat -8:54 PM Oct 31st, 2011 
 



   

VolcadoDePila @howlvenice How do you say this will 
happen?#commschat -8:54 PM Oct 31st, 2011 
 

   

nickie72 #commschat at a conf in September, YouTubers 
were saying that some of their discussions were getting up 

to 100,000 views. -8:54 PM Oct 31st, 2011 
 

   

jgombita @charlotteulvros @tominleeds hope you 
read @berkson0& @fredmcclimans' guest post 

on @prconversations re: mentoring & networking. #commschat -
8:54 PM Oct 31st, 2011 

 
   

howlvenice data will be even better allowing more 
predictable measurement and refined ROI 

results #commschat -8:54 PM Oct 31st, 2011 
 

   

VolcadoDePila A5: FB will finally be seen as source for 
personal info. only, not B2C #commschat -8:54 PM Oct 31st, 2011 

 
   

JohnRQuinn @jgombita I hope you're right. I've already slapped 
Facebook silly for violating my privacy, by not using it 
anymore.#commschat -8:53 PM Oct 31st, 2011 

 
   

AdamVincenzini @charlotteulvros in time, but perhaps not 
n 2012... #commschat -8:53 PM Oct 31st, 2011 

 
   

AdamVincenzini @simonsanders ring ring (nice) #commschat -8:52 



PM Oct 31st, 2011 
 

   

charlotteulvros A5: Anyone think companies will let go of 
the control completely and open up all social media 

engagement to all employees etc #commschat -8:52 PM Oct 31st, 2011 
 

   

jgombita A5. Google+ for business will roar in, right about 
the same time that Facebook gets slapped silly for privacy 

violations.#commschat -8:52 PM Oct 31st, 2011 
 

   

Jarism @annatclock @TineHauge the pages are going to 
look just like personal profiles when released. The 

controlled release hurt them. #commschat -8:52 PM Oct 31st, 2011 
 

   

simonsanders @AdamVincenzini - 2012 will see every 
brand choose to "answer the Twitter phone" or "ignore it". 

Not everyone's chosen yet #commschat -8:52 PM Oct 31st, 2011 
 

   

AdamVincenzini @annatclock very true...but in time they'll 
have no choice :0 #commschat -8:51 PM Oct 31st, 2011 

 
   

behindthespin RT @charlotteulvros: @tominleeds Students 
are undervalued. If coached right they are a goldmine and 

great for their portfolio #commschat -8:51 PM Oct 31st, 2011 
 

   

annatclock @AdamVincenzini Q5: they need to start by 
embracing it, many brands scared of reviews #commschat -

8:51 PM Oct 31st, 2011 
 

   

AdamFairclough A5: Social media is all about word of 
mouth. And I think the answer to how brands can 

capitalise on this is simple: listen. #commschat -8:51 PM Oct 31st, 2011 
 



   

Jarism @annatclock @TineHauge Possibly. G+ is definitely 
overrun by business professionals. It really depends on Google+ 
moves.#commschat -8:51 PM Oct 31st, 2011 

 
   

jgombita @AdamFairclough seriously...your (snarky) 
comments often make me laugh out loud. #commschat -8:50 

PM Oct 31st, 2011 
 

   

ParatusComms RT @AdamVincenzini: We've got about 10 
minutes left and I want to open the floor to u guys - what 

will be the big thing of 2012? #commschat -8:50 PM Oct 31st, 2011 
 

   

Communicatemag Bigger trend re video for 2012 would be 
less archived & more live streaming. And here is a big 

potential for G+#commschat -8:50 PM Oct 31st, 2011 
 

   

AdamVincenzini We've got about 10 minutes left and I 
want to open the floor to you guys - what will be the big 

thing of 2012?#commschat -8:50 PM Oct 31st, 2011 
 

   

jgombita Wow @dgcattaneo, it's a case of Word of Tweet 
marketing for @sheldrake's book! Cool beans. 

cc @behindthespin#commschat -8:49 PM Oct 31st, 2011 
 

   

charlotteulvros @tominleeds Students are undervalued. If 
they are coached right they are a goldmine and great way 

for them to build portfolio #commschat -8:49 PM Oct 31st, 2011 
 

   

spirals SEO is no longer good enough alone your customer 
experience needs to be amazing so e-WOM 

happens #commschat -8:49 PM Oct 31st, 2011 
 

   

AdamVincenzini @simonsanders you cheeky 



sh*t! #commschat -8:49 PM Oct 31st, 2011 
 

   

JohnRQuinn @jgombita Ooh, very interesting topic. 
Bookmarking that one to come back to later! #commschat -

8:49 PM Oct 31st, 2011 
 

   

AdamFairclough @jgombita Aww, thanks! #commschat -8:49 
PM Oct 31st, 2011 

 
   

AdamVincenzini Q5: Google has recognised that the future 
of search is social - what are brands doing to align with 

this trend?#commschat -8:49 PM Oct 31st, 2011 
 

   

JohnRQuinn @AdamVincenzini The +1 and Like buttons are 
moving this direction. Do a search, see "John Quinn +1'd 

this result," click!#commschat -8:49 PM Oct 31st, 2011 
 

   

simonsanders "2 algorhythmic" weren't they an act on 
xfactor?#commschat -8:49 PM Oct 31st, 2011 

 
   

tominleeds @charlotteulvros that's cool, I had a student 
intern who did the same for me in a previous role... his 

content was amazing #commschat -8:48 PM Oct 31st, 2011 
 

   

charlotteulvros @tominleeds Agree with you 
there #commschat -8:48 PM Oct 31st, 2011 

 
   

FuriaRubel RT @swonderlin: @AdamVincenzini #YouTube i
s also the #2 search engine---and top video results when 

doing a Google search. :-) #commschat -8:48 PM Oct 31st, 2011 
 

   

AmandaRWalsh RT @swonderlin: @AdamVincenzini #YouT
ube is also the #2 search engine---and top video results 



when doing a Google search. :-) #commschat -8:48 PM Oct 31st, 2011 
 

   

jgombita Why I heart @AdamFairclough: "Yes, but they're 
usually to videos of cats falling off chairs. Not digital 

engagement by a brand." #commschat -8:48 PM Oct 31st, 2011 
 

   

AdamVincenzini Q5: The socialisation of search.How can 
brands capitalise on the trend toward personal 

recommendation as opposed 2 algorhythmic? #commschat -8:48 PM 
Oct 31st, 2011 
 

   

simonsanders There's a big difference b/w "earn attention" 
videos (attract new people) and "content videos" (feeding 

loyal or curious) #commschat -8:47 PM Oct 31st, 2011 
 

   

tominleeds @charlotteulvros fair point, I'm not advocating 
big production budgets - just a bit of nurtured 

talent #commschat -8:46 PM Oct 31st, 2011 
 

   

jgombita @JohnRQuinn I also mentioned this chat in my 
Part II guest post on @commprobiz (re: "phone hacking" 

chat):http://t.co/IlhjD8Hi. #commschat -8:46 PM Oct 31st, 2011 
 

   

annatclock @Jarism @TineHauge I think google + might 
steal a march on FB in b2b land #commschat -8:46 PM Oct 31st, 2011 

 
   

spirals Big topic RT @AdamVincenzini: we're about to get 
onto the socialisation of search ;) #commschat -8:46 PM Oct 31st, 

2011 
 

   

AdamFairclough @AdamVincenzini @annatclock Yes, but 
they're usually to videos of cats falling off chairs. Not 

digital engagement by a brand. #commschat -8:46 PM Oct 31st, 2011 
 



   

charlotteulvros @tominleeds Oh, and I got one inhouse, 
but we also "allow" less quality stuff for the times when that is 
suited as well #commschat -8:46 PM Oct 31st, 2011 

 
   

WeAreSlater_DG @VolcadoDePila exactly right...simplicity 
is key to its success #commschat -8:46 PM Oct 31st, 2011 

 
   

VolcadoDePila @annatclock @AdamFairclough @AdamVinc
enzini I think it was not conceived to do so, anyway, but 

just to share fervorously.#commschat -8:45 PM Oct 31st, 2011 
 

   

JohnRQuinn @AdamVincenzini Shaq is one of few able to 
move from athlete to personality. Ochocinco, too (but he's 

not much of an athlete). #commschat -8:45 PM Oct 31st, 2011 
 

   

AdamVincenzini @obyrnedavid we're about to get onto the 
socialisation of search ;) #commschat -8:45 PM Oct 31st, 2011 

 
   

charlotteulvros @tominleeds Agree with you. But a bit of 
less "quality" will actually get people to start daring 

producing vs. not due to budget? #commschat -8:45 PM Oct 31st, 2011 
 

   

AdamVincenzini @annatclock @AdamFairclough I disagree 
- YouTube / online video evokes responses more than 

anywhere else#commschat -8:45 PM Oct 31st, 2011 
 

   

JohnRQuinn @jgombita You bet you did! I've never been 
here before, but I'm liking it. Thanks for sharing 

:) #commschat -8:44 PM Oct 31st, 2011 
 

   

nataliebenjamin RT @Communicatemag: not about a 
better experience - more an additional experience. 



Watching TV doesnt stop you listening to the 
radio. #commschat -8:44 PM Oct 31st, 2011 

 
   

AdamFairclough @AdamVincenzini There's definitely 
potential for YouTube. It would just require a LOT of work 

and trust building by a brand. #commschat -8:44 PM Oct 31st, 2011 
 

   

swonderlin @AdamVincenzini #YouTube is also 
the #2 search engine---and top video results when doing a 

Google search. :-)#commschat -8:44 PM Oct 31st, 2011 
 

   

jgombita I don't believe I've seen you in this chat 
before@johnRquinn. (Hey there!) So, did I lure you in 

to #commschat? -8:44 PM Oct 31st, 2011 
 

   

tominleeds @charlotteulvros just the basics - lighting, 
sound, editing etc. Rare to have inhouse expertise in video 

production#commschat -8:44 PM Oct 31st, 2011 
 

   

annatclock @AdamFairclough @AdamVincenzini YouTube 
just isn't designed (currently) to allow integration of 

content & audience participation #commschat -8:44 PM Oct 31st, 2011 
 

   

charlotteulvros Looks interesting RT @AdamVincenzini: 
We're on Q4 of #commschat - talking online video - who 

has tried tout.com? Kinda Twitter for video... -8:43 PM Oct 31st, 2011 
 

   

obyrnedavid @AdamVincenzini do we see Google's 
algorithms adapting to this kind of "gaming" of search that 

they aren't making $$$ from #commschat -8:43 PM Oct 31st, 2011 
 

   

jgombita @QuirkyBean do you know the Google.docs 
master list for Twitter chats? See end of my Part II guest 



post:http://t.co/IlhjD8Hi. #commschat -8:43 PM Oct 31st, 2011 
 

   

VolcadoDePila @WeAreSlater_DG Also because its interface 
leads you to too much stuff at once and, when in a rush, 

you don`t want to see it all. #commschat -8:43 PM Oct 31st, 2011 
 

   

simonsanders @AdamVincenzini - also, video needn't be 
for sharing, nor only on YT. Can tell story even if only 

served to 1 and on site #commschat -8:43 PM Oct 31st, 2011 
 

   

aimee1986 @AdamVincenzini #commschat nope what is 
tout -8:43 PM Oct 31st, 2011 

 
   

AdamVincenzini We'll move on to Q5 in a 
minute... #commschat -8:43 PM Oct 31st, 2011 

 
   

WeAreSlater_DG YouTube doesn't get the love it deserves 
because it's search functionality and categorisation is weak 

- a considerable barrier #commschat -8:42 PM Oct 31st, 2011 
 

   

VolcadoDePila @AdamVincenzini Had never seen tout.com 
Will look deeper into it. #commschat -8:42 PM Oct 31st, 2011 

 
   

JohnRQuinn @AdamVincenzini The only person that I know uses 
Tout is Shaq. One guy, but people love his stuff. #commschat -
8:42 PM Oct 31st, 2011 
 



   

charlotteulvros @tominleeds Definition of well 
produced?#commschat -8:41 PM Oct 31st, 2011 
 

   

AdamVincenzini We're on Q4 of #commschat - talking 
online video - who has tried tout.com? Kinda Twitter for 

video... -8:41 PM Oct 31st, 2011 
 

   

jgombita @AdamFairclough agreed. Years ago in previous 
job we ended up pulling YouTube version of TV ads 

because of the nut-job comments. #commschat -8:41 PM Oct 31st, 2011 
 

   

JohnRQuinn @AdamFairclough I have a very complicated 
relationship with YouTube comments. Hilarious, but 

absolutely inane. #commschat -8:41 PM Oct 31st, 2011 
 

   

obyrnedavid @AdamVincenzini huge opportunity for first 
social platform to successfully allow you separate and 

display each aspect of the self #commschat -8:41 PM Oct 31st, 2011 
 

   

AdamVincenzini @mynewsdesk_uk it depends on the 
channel / content - take a look at the insights panel for 

mroe on that#commschat -8:40 PM Oct 31st, 2011 
 

   

mazherabidi @AdamVincenzini: @AdamFairclough then 
youtube would be more effective as a standalone 

destination. #commschat-8:40 PM Oct 31st, 2011 
 

   

jgombita @AdamVincenzini of course it is. But it also 
speaks to the need for great, #SEO friendly notes to 

accompany your quality videos. #commschat -8:40 PM Oct 31st, 2011 
 

   

VolcadoDePila @mynewsdesk_uk @AdamVincenzini YouTub



e is not seen as means, but mrely as end. Not 
targeted #Commschat -8:40 PM Oct 31st, 2011 

 
   

Jarism @TineHauge true. I dont see Google+ being serious 
competition for Facebook til at least 2013-14, if 

ever. #commschat-8:39 PM Oct 31st, 2011 
 

   

sportmarketing1 @AdamVincenzini tends to be populated 
by extremes rather than norms! Needs a good PR 

initiative#commschat Bring into serious mainstream -8:39 PM Oct 31st, 
2011 
 

   

AdamFairclough Plus, not sure if anyone's familiar with 
YouTube comments section, but it seems to be a haven for 

nutters. I can do without them. #commschat -8:39 PM Oct 31st, 2011 
 

   

mazherabidi @AdamVincenzini: @AdamFairclough If 
YouTube was a more closed environment making it harder 

to take vid out of channel (cont) #commschat -8:39 PM Oct 31st, 2011 
 

   

jgombita +1 RT @VolcadoDePila A4: Perhaps the problem 
is that it is not targeted enough. I have had friends call it 

the world`s trash can. #commschat -8:39 PM Oct 31st, 2011 
 

   

tominleeds Still rare for organisations to create really well 
produced video content in house (vs established inhouse 

design / copywriting) #commschat -8:39 PM Oct 31st, 2011 
 

   

mynewsdesk_uk @AdamVincenzini But Facebook is the 
main way people discover stuff on YouTube, 

no? #Commschat -8:39 PM Oct 31st, 2011 
 

   

AdamVincenzini @jgombita so, isn't that an opp for brands 
- consistent, quality programming? #commschat -8:39 PM Oct 


